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Reach buyers of
marketing research services

GreenBook® Directory features over 1,500 profiles of market research
firms, facilities, and consultants, including your competitors.

All year long, a company'’s profile in GreenBook® generates qualified » new & expanded
business leads through the largest marketing platform serving the > More exposure
market research industry.

We invite you to learn how you can start receiving more RFPSs, increase
awareness of your products and services, and take your content and
online marketing programs to the next level.

www.GreenBook.org
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CGreenBook Directory 50
Get more qualified leads

GreenBook® Directory helps marketing research firms, facilities, and
consultants reach buyers at the critical moment when they are sending
out RFPs and building shortlists of qualified suppliers.

GreenBook.org attracts over 48,000 visitors every month (average in Q2
2011). After being in print for nearly 50 years and online for 15, most market research

professionals are familiar with the directory and actively use it. We work hard to maintain In our effort to further promote the use of the

GreenBook's top rankings on Google and Bing, and we also employ social media and GreenBook® Directory, we partner with industry

the rest of the GreenBook Media platform to drive growing traffic and usage. associations and other organizations, including:

GreenBook® Directory is where your prospects expect to find your company, facility, or American Marketing Association (AMA)

consultancy. Thousands of potential buyers, including your current clients, search among Advertising Research Foundation (ARF)

the existing 1,500 profiles - many of which belong to your direct competitors. Pharmaceutical Marketing Research Group (PMRG)
Qualitative Research Consultants Association (QRCA)

Listing and advertising options fit any budget: With only a modest Market Research Global Alliance (MRGA)

marketing investment, GreenBook® Directory allows you to level the playing Research Magazine

field with much larger organizations and effectively tap into a targeted market Institute for International Research (IIR)

research audience 7 days a week / 365 days a year, online and in print. Merlien Institute

Depending on your needs, your company profile can be as focused or as broad as you need it to
be. Beside lead generation, a listing can serve as a hub for your content marketing, an outlet
for social media efforts, and even strengthen your website's ranking in search engines.

The Advertiser Report shows how much exposure
your listing is receiving on GreenBook.org as well
as which organizations have viewed it. Only
GreenBook offers a third-party audit report as proof
of advertising activity.

On the following pages, you will find a description
of the available listing and advertising options as
well as pricing.

What firms list in
the GreenBook Directory?

Full-service market research firms
Focus group facilities

Qualitative research consultants/moderators
Field service & data collection firms
Online research providers

Panel and sample providers

Recruiting specialists

Quantitative research providers
Analytical service & software providers
Mystery shopping firms

International market research firms

www.GreenBook.org » Add Listing



Create an effective COMPANy proﬁ le

Your company listing appears online on GreenBook.org and in the print edition.

1. Start with company information

BASIC COMPANY LISTING consists of a
90-word description of your company and the
services you offer, plus full mailing address, key
personnel, phone and fax numbers, website,
email address, and industry affiliations. A well
written and detailed company description is key.

your company's expertise by Including links to
the LinkedIn profiles of your key personnel.

Let prospective buyers learn more
about your people and gain trust in

2. Enter your company in
Categories that describe your
services

GreenBook users search by using CATEGORIES
of market research services.

At just $25 each, selecting all categories
that describe your firm's expertise is the
essential and most effective way to be
seen by prospective buyers.

Use bold face for categories to make your
company name stand out in search results.

A list of all GreenBook categories of market
research services is available at
www.greenbook.org/categories.pdf

3. Differentiate your listing with
Enhancements

In print and online, your company LOGO
commands attention and creates instant
recognition. It embodies your brand, adds
credibility, and introduces your company to
prospective buyers. [$200]

Showecase proprietary products and services as
SPECIAL PRODUCTS & SERVICES. This is the
best way to list and describe your panels, branded
services, software titles, etc. in the directory. [$50]
Special Products and Services are now
searchable by name.

List BRANCH OFFICE LOCATIONS to let
prospective buyers know all the places where
you conduct business. [$80]

4. Secure top position
in search results with
Featured Specialist™ Positions

Always appear above the competition

at the top of search results. Internet users
make an implicit connection between appearing
high in search results and being most relevant.
FS Positions are extremely effective in getting
prospective buyers to click to review your
company profile.

» Category FS Position: Be positioned as the
leading expert in a particular field (category)
of market research. FS Positions are visually
enhanced.

» Geographic FS Position: If your location
matters to clients, consider a top position in
search results for a geographical area:

- US State [ Canadian Province |/ Country

- Metropolitan Areas (US, Canada)

[Pricing of FS Positions is based on individual
categories and locations, ranging from $100 to $500.]

Stand out in search results

Qualitative Research /
Focus Group Listing

If you have a qualitative division or provide
focus group services, you should be listed in the
Qualitative Research / Focus Group sub-
directory which is arranged geographically.
Your firm will be included in the qualitative
research section on GreenBook.org and in
Volume Il of the print edition. [for only $95]

If you operate a permanent facility, take
advantage of these FREE options:

» FREE Facility Photos (optional)

"A picture is worth a thousand words."” Add
photos of your focus rooms, test kitchens, etc.
Photo files of all formats and sizes are accepted.

» FREE Facility Details (optional)

Describe your facility and your location. Indicate
travel times. Also included are links to find you
on a map and to locate nearby hotels.

AR ED
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Questions? Call 1.212.849.2752



5. Drive maximum traffic
to your website with the
Website Link Package

Website Link Package (WLP) is designed to bring
buyers directly to your website. It reinforces
your other online marketing efforts, including in
social media.

WLP includes the following features and
opportunities:

» Active website link in your company
profile: 50% of visitors who review your listing
will click on the activated link.

» Extra visibility in search results:

A hyperlinked image of your site's homepage
makes your listing stand out every time it
appears in search results.

» Extra visibility in your listing: A large
image of your homepage provides needed
confidence to users and makes them more likely
to visit your website.

» Links to important pages: Additional links
to critical sections of your website give research
buyers more incentive to click.

Basic Company Listing $300
Qualitative Research Listing $95
Categories

Regular type $25

Bold type $30
$200

Special Products & Services $50

Branch Office Listing $80

Branch Office Listing

(Qualitative sub-directory) $60

Logo

Detailed rate card is available at

6. Increase awareness with
targeted Banner Ads

» Category Banner Ad: Increase brand
awareness and drive traffic from the search
results page for a specific market research
service (category).

» Geographic Banner Ad: If location matters
to your clients, a banner ad that displays every
time a particular geography is searched provides
exceptionally targeted exposure. Available for:

- US States / Canadian Provinces |/ Countries

- Metropolitan Areas (United States, Canada)

» GreenBook.org Home Page Banner Ad:
Reach over 48,000 visitors every month. These
banner ads present a premium yet extremely
affordable advertising opportunity (sold for
three months at $1800).

Please call for availability.

We offer FREE banner ad design!

Contact us to get started.

[Banner pricing is based on individual categories and
locations, ranging from $200 to $500]

$100-$500
$500
$200-$800
$200-$500
$200-$500
$1800
$3750

Featured Specialist™ Position*
Website Link Package

Message Board

Banner - Research Category®
Banner - Geographical Location®
Banner — Home Page (3 months)
Banner - Advanced Search

(up to 3 rotating positions sold)
All prices are for a full year of advertising.

* Special pricing applies to selected positions.

Get artwork specifications: www.GreenBook.org/Artwork.pdf

www.GreenBook.org » Add Listing

Share your articles, reports, case
studies, white papers, videos, and
blog posts on GreenBook.org

Get extra exposure and web traffic by
submitting your content for publication
throughout the GreenBook website, including in
your company listing.

Showcase expertise and demonstrate

unique capabilities.

Published content is fully searchable and
indexed in our fast-growing database.

This content marketing opportunity comes with
the Website Link Package and there's NO charge
to participate.

Social Media Marketing

NEW: Let the most recent posts from you blog
stream directly into your listing!

Get more mileage out your company's social
media efforts with links to Twitter, Facebook,

and Jor LinkedIn.
Blog REN flin

SEO as an added benefit!

All links from GreenBook.org automatically
strengthen your site's independent ranking in
search engines.

The key is GreenBook's long-standing reputation as
a relevant, trusted, and popular online resource.

Google
OINg



GreenBook Media

Marketing Engine for Market Research™

GreenBook’s mission is to bring innovative resources to Whether you think of what you do as

researchers on both sides of the table and to offer effective and market research, customer insight, or

targeted marketing opportunities. business intelligence, GreenBook helps
With the Directory at its core, GreenBook is an integrated you achieve communication goals by
platform that supports your lead generation, content providing access to the largest audience of
marketing, search marketing, events, and advertising. researchers and research buyers.

75,000 visitors come to our websites each month.

GB¥ Health

A sister directory of the GreenBook, GreenBook Health is where healthcare, pharma, and medical device firms find
qualified market research providers, aided by the GBHealth Certification Program.

A company profile in the GreenBook Health Directory is FREE of charge for companies listed

in the GreenBook Directory. www.gbhealth.org

Publications such as the New Qualitative Research [Guide & Directory] and Mobilizing Market Research
provide guidance to researchers adapting to changed business and technological environments.

Special discounts for advertising in the New Qualitative Research Directory (both online and in print)
apply to firms listed in the GreenBook Directory. www.newqualitative.org

Tens of thousands of research buyers use GreenBook Directory to compare accurate and detailed profiles of market
research firms. Anchoring the entire GreenBook platform, the Directory is uniquely structured to allow research
companies of all types demonstrate their strengths and capabilities. www.greenbook.org

GreenBook Blog is one of the most respected and widely read media in market research thanks to its emphasis on
original thought leadership. Focused on all aspects of insight innovation, the blog features an unmatched lineup of
guest contributors. www.greenbookblog.org

GreenBook Market Research e-Newsletter cuts through the clutter of social and news media by highlighting
only the most important and interesting blog posts, articles, and news.

Twice a year, the GreenBook Research Industry Trends
survey takes the pulse of market research. It is a benchmark
against which the whole industry measures its progress

and evolution.

Completely customizable, Research Vibes is an online portal
that market researchers use to aggregate the latest news,

Diane Liebenson, GreenBook Publisher, favorite blogs, and social media conversations.

at 310.545.0918 or

www.researchvibes.com

Lead Generation | Content Marketing | Search Marketing & SEO | Sponsorship | Advertising | Events | Social Media




GO where the buyers g0

GEt Sta rtEd tOday Advertiser Activity Report

To create a new company profile in the GreenBook® Directory, go to Review some of the organizations that your company
www.GreenBook.org, click on ‘Add Listing' and follow the instructions reached on GreenBook.org. Updated monthly, your
on your screen. activity report shows an organization's name, address,

line of business, and revenue.

Please don't hesitate to call or email. We are happy to answer your questions,
provide recommendations, or even build a profile on your behalf that meets your
objectives and budget.

2LREENBOOK Advertiser Activity Repart

Contact Kevin Mulhare at (+1) 602.319.0918 | kmulhare@greenbook.org or
Nancy Cardenas at (+1) 212.849.2752 [ ncardenas@greenbook.org

An interactive online interface makes it possible to sort
and download the report into a spreadsheet. You can
learn more about each organization via integration with
LinkedIn, Google, and Jigsaw.

Only GreenBook offers an independently-produced
report providing verification of advertising activity and
actionable market intelligence.

Call our direct lines or send an email:
Diane Liebenson, Publisher

Phone: 310.545.0918

Email: dliebenson@greenbook.org
Kevin Mulhare, Account Representative

Phone: 602.319.2778

Email: kmulhare@greenbook.org
Nancy Cardenas, Account Manager

Phone: 212.849.2752

Email: ncardenas@greenbook.org
Kate Speed, Content Specialist

Phone: 585.857.7319

Email: kspeed@greenbook.org
Lukas Pospichal, Managing Director

Phone: 212.849.2753

Email: Ipospichal@greenbook.org

Receive your badge:
116 East 27th Street, 6th Floor
EN Badges indicate credibility, similar to New York, NY 10016
GR%mEc-r](?QOK' GR%EE-EQOK' testimonials. They are great for use in Phone: 212.849.2752
marketing collateral, on websites, or in Fax: 212.202.7920

] email signatures. Your badges will be Email: info@greenbook.org
www.green bool@ www.green bnokfw : ;
automatically emailed to you.

www.GreenBook.org » Add Listing




GreenBook® Marketing Research Directory

CATEGORIES of MARKET RESEARCH SERVICES

TYPES OF RESEARCH O Merchandising Audits - 129B QO  Modeling - 306 0O  Mobile Qualitative — 436 NEW
_ O  Operational Audits - 129C Q  Multivariate Analysis - 307 Omnibus S
v Advertising Research QO Price Audits - 129D QO  Perceptual Mapping - 308 M Dm"'BUS. UrVetYSB ) .

O Advertising Effectiveness - 100 QO Audio Recording - 129E QO Price Elasticity Analysis - 309 a c“s'“ests'T"' t,“'“j%i'

QO  Advertising Research - General - 101 QO  Incentive Programs - 129F 0O Regression/Correlation Analysis - 310 a C°“°ep s '1“38'

O Advertising Response Modeling - 102 Q  Integrity Audits - 129G Q  Segmentation - 311 a Et‘:]“s.”’&eri' s 169

QO Advertising Tracking - 205 O Merchandising Services - 129H O Statistical Analysis - 313 Q Exerzﬁtiv:lsr /ePSr(;fessionals -170

g gonwtmtirxcat;oqs :trategthe?girch -103 O  Online Reporting - 129J v Biometrics Research O Medical/ Health Care - 171

a Con e_’ll tf‘a VS'S I'esea;?)S- 0 Name / Name Development Research - 157 QO Eye Tracking - 132A v Paneis

opy Jestng - Lnine - v New Product Research O Facial Scanning - 440 NEW .

QO  Copy Testing - Outdoor - 106 a N ) N eting / O Online - 364

QO Copy Testing - Print - 107 g general - 158 8 Testi euroscience eurom:;rEeng Q  Diary - 365

Q  Copy Testing - Radio - 108 oncept Devglopment Testing - 159 Neuromonitoring — 442 Q Mail-367

O Copy Testing - Television - 109 Q  Idea Generation - 160 Q Brainstorming / Facilitation - 314 O Telephone - 369

) O New Venture Analysis - 161 -
0 Attitude & Usage Research - 111 Q Post-Launch Tracking - 162 v Consultation Q Predictive Markets - 452 NEW
v Brand Research Q  Product Development & Testing - 163 g ggni?'j 31/5C aton - 316
ity - ing - vertising / Communication -

g E:Eg Eﬁ%l::tti{y -111 12 3 v FC’]ack:::tRhiz;ﬁ::g h Q Business—?o—Business Research-317 | Y Qualitative Services

Q  Brand Image Tracking - 206 O Package Development - 172 g (E:t"h’:]sig"é?(’)f"ss/e;t:e'asghg_ 319 Q General-370

O Brand Loyg!ty / Satisfaction - 114 O Package Testing - 173 3roup O  Focus Group Facility - 371

Q Brand Positioning - 115 ) B 4 International Research - 320 QO  Focus Group Recruiting - 372

Q Line/ Franchise Extension - 116 U Price / Pricing Research - 174 O Legal Research-322 Q  Focus Groups - International - 136
v Business-to-Business Q Problem Detection / Dissatisfaction - 175 g maf'ﬁ!“g :q Mktg. Er:fecat'z‘ge”ess -324 O Taste Test Facility - 393A

- - : arketing research - O Test/Commercial Kitchen - 393B
O  Business / Professional Research - 117 v Product Research O Media Research - 326 o
O  Industrial Market Research - 118 inics - O Usability Lab - 3728
n O Car Clinics - 176 QO New Product Research - 327
O Competitive Intelligence - 119 g EOTJG U?e TeS‘St / (1)71, aton. 178 O  Poliical Research - 329 v Q”a"}a“ée Ste”/'cggz' Moderating
- . Development / Oplimization - O Project Direction / Freelance - 331 oaerator -

v Concept/Positioning Q  Pr. Purchasing / Sample Pick-up - 179 a Re;iort Writing / Freelance - 332 General - 376

O Concept/ Polsn'mm'ng Development - 120 O Product Testing - 180 O Social/ Cultural Research - 333 Children - 377

Q- Concept Optimization - 121 O Taste Tests - 181 O Statistical Analysis - 833 Consumers - 378

O Concept Testing - 122 - . Y Deoth / One-on-One - 379

QO Promotion Development/Evaluation - 182 . Pt/

v Consumer Research QO Crowdsourcing — 446 NEEW Educational - 380

QO  General - 124
Q Consumer Trends - 208
Q Lifestyle & Value Trends - 209

Q Psychological / Motivational Research - 183
Q Psychographic Research - 184

Q Ethnography / Observational Research - 132
v Data Collection Field Services

Ethnic Groups - 381
Executives / Professionals - 382
Financial Services - 383

v Public Opinion / Political QO General - 339 i
Q Corporate Image/Identity Research - 125 Q Political Polling - 185 Q  Pre-Recruiting - 347 ﬁg{lg}:ce;::ggﬁa;%
v Customer Satisfaction O Public Opinion - 186 O Field Audits - 404 Mature / Seniors - 387
Q  Benchmark Studies - 126 v Recruiting Research O Field Department - Independent - 405 Media - 388
Q  Customer Loyalty / Value - 127 O General - 188 O Field Direction/Plan - 406 Medical / Health Care - 389
O Customer Satisfaction Studies - 128 O  Executive / Professional Search - 337A Students - 390

O Service Quality Measurement - 130

Q Employee Surveys - 131
QO Geo-Demographic Research - 133
Q Idea Generation - 134

v Retail Research

[mEmEmymh uhuy g

Controlled Store Tests - 189
Distribution Checks - 190
Exit Interviews - 191

Sales Tracking - 207

O Data Mining - 448 NEW
QO Gamification / Research Games - 450 NEW
QO Hybrid Research - 339A NEW

v Interviewing - Audience

o000 o0oUuopo00o0oo0oo0ooo

Teenagers - 391

ualitative Services - Related

Moderator Training - 393
Transcriptions - 394
Video Conferencing - 394B

v International Scanner Data - 192 g Ethnicthou/pPs - ?40, 341 Video Taping - 395
O  Marketing Research - 135 Store Audits - 193 a XECulives / Frolessionals - Video Editing and Analysis - 395.5
O Marketing - 338 Store Demonstration - 194 Foreign Language - 342 Questionnai
Trade Surveys - 195 O International - 343 v uestlonnallres ) )
v Legal Research O Low Incidence - 343A O  Questionnaire Design - 396
Q Claims Sybstantiation -142 Q Secondary Research - 196 Q Medical / Health Care - 344 O  Questionnaire Coding - 398
! v Strategic Research Q  Airport - 348 ! O Sampling - 411
Y Markefing Research Q  General - 198 O Central Location - 349 0 Semiotics Research And Analysis - 196.5
O Full Service - 363 QO Market Opportunity/Evaluation - 199 O Convention / Tradeshow - 350
g 'C')“emt?t"?,“a' stud'es : L 31%/; O Market Segmentation Studies - 200 Q  In-Home / Door-to-Door - 351 1 Sensory Research - 197
uanttative Research - . . Q In-Store - 352 v Social Media Research
QO Syndicated / Published Research - 201
v Media Research y , QO  Mall Intercept - 353 QO  Monitoring and Analysis — 197A NEEW
Q  General - 144 Q Technology Evaluations - 202 QO Mall Intercept - Computer Assisted - 354 O Sample & Recruiting — 810A NEW
QO  Audience Research - 145 Q Test Market Research - 203 0 On-Site - 355 + Technical Senv
: i Q Overnight Interviewing - 345 echnical Services
] Calblel/ Satellite TV_ 146 Q Tracking Research - 204 . ve‘rnlg nterviewing O Computer Services - 399
O Editorial Research - 146A v Interviewing - Method )
Q Intemet/ Online - 147 Q Usability Research — 219 NEEW O  Interactive Response Systems - 342A O Data Collection Management - 400
O Print Publications - 149 o e il Questionnai Q  Data Conversion - 401
; QO Website Usability - 220 O  Mail Questionnaires / Surveys - 357 O DataEntry-402
9 Radio- 10 O Personal - 346 0  Data Processing - 403
0O  Readership Studies - 151 Q Telephone/Mail Combination - 361 O Data Tabulati 9 413
Q  Television - 152 RESEARCH SERVICES QO  Telephone - General - 359 ala fabulation -
. - O Teleph CATI - 360 O Database Development - 336
v Modeling & Predicive Research v Analytical Services eepnone - ; Q  Foreign Language Translation - 407
O  Forecasting - 153 " : : Q Telephone - IVR - 358 f
" ) O  Analysis of Variance/Co-Variance - 300 Q Teleoh WATS - 362 O Keypunching - 408
O Marketing & Sales Effectiveness - 154 QO  Census Data/ Demographic Analysis / elepnone - ) Q Predictive Dialing - 410
Q  Modeling / Simulation Studies - 155 Geo-Demographic Clustering - 301 v Mobile Research Q  Scanning Services - 412
O Simulated Test Marketing - 156 Q  Conjoint Analysis / Trade-off / Choice QO  Mobile Phone Surveys — 3428 NIEEW Q  Validations - 415
v Mystery Shopping Modeling - 302 QO  Mobile Ethnography - 432 NEW O Word Processing - 416
O  General - 129 O Data Analysis - 303 ) _ e
O Compelitor Shops - 129A Q Forecasting - 305 Q Mobile Panels — 434 NEW Q Text Analytics — 420 NIEW

GreenBook’ Marketing Research Directory - Categories of Market Research Services




GreenBook® Marketing Research Directory

CATEGORIES of MARKET RESEARCH SERVICES

AUDIENCES / MARKETS

Q Acquisitions - 500

QO Advertising Agencies - 501

Q Agriculture / Agribusiness - 502
Q Airlines - 503

QO Alcoholic Beverages - 504

Q Apparel / Clothing / Textiles - 505
QO Association Membership - 506
Q Automotive - 507

QO Automotive Aftermarket - 508

Q Beverages - 509

QO Business-to-Business/Industrial - 511
Q Candy/Confectionery - 512

Q Casinos/Gambling - 513

Q Chemical Industry - 515

Q Communications - 516

v Computers
QO Computer Hardware - 517
QO Computer Software - 518

Q Construction Industry - 519

Q Consumer Durables - 520

Q Consumer Services - 521

Q Consumers - 522

Q Conventions - 523

Q Cosmetics / Beauty Aids - 524
v Demographics

Q  Affluent - 525
Q  Children - 526
O College Students - 527
Q  Ethnic - General / Multi-cultural - 528
Q  Ethnic - African-American - 529
Q  Ethnic - Asian - 530
O  Ethnic - Eastern European - 531
Q  Ethnic - Hispanic / Latino - 532
O Generation X - 533
O Generation Y - 533.5
O  Mature / Seniors - 534
O Mothers - 535
Q  Parents - 536
O Teenagers / Youth - 537
QO Direct Marketing - 538
QO Education - 539
Q Electronics - 540
v Entertainment
O  Entertainment Industry - 541
QO Movie/ Film/ TV Previews - 542
QO Music Tests - 543
O Theater Counts & Research - 544
Q Environment & Ecology - 545
QO Exercise & Fitness - 546
Q Fashion Industry - 548
v Financial
O  General - 549
O Banking - Commercial - 550
O  Banking - Retail - 551
O  Credit Cards - 552
Q Insurance - 553
O  Investment Banking - 554
QO Mutual Funds / Stocks / Bonds - 555
Q Foods / Nutrition - 556

Q Fragrance Industry - 557
QO Gay & Lesbian Market - 558
Q Government - 559

v Health Care / Medical

General - Healthcare - 561

General - Medical - 562

Dentists - 563

Doctors / Physicians - 564

Hospital Personnel - 567

Hospital Purchasing Agents - 568
Nurses - 571

Patients - 573

Pharmacists - 575A

Veterinarians - 577

Alternative Healthcare - 570

HMOs / Managed Care - 565
Hospitals / Nursing Homes - 568A
Pharmaceutical - OTC Medicines - 572
Pharmaceutical - Prescription Medicines
-575

Preventive Healthcare - 576

Surgical Products / Device
Manufacturers - 576A

Q High Technology - 578
QO Household Products/Services - 579
Q Housewares - 580

00 poopo0o0dodoooooooo

v International

Worldwide Capabilities - 581
Africa / Middle East - 582

Asia - 583

Australia / Pacific Rim - 584
Canada - 586

Caribbean - 587

Central America & Mexico - 588
Eastern Europe & Russia - 589
Europe - 590

South America - 596A
Southeast Asia & India - 591

QO Lawn & Garden - 597

Q Legal / Lawyers - 598

Q Leisure - 599

Q Manufacturing / Machinery - 601

oodooopoooodo

v Media
O  General - 602
O Cable / Satellite TV - 603
O Internet/ Online - 604
Q  Print Publications - 605
O Radio- 606
O Television - 607

Q Merchandising / Couponing - 608

Q Military - 609

QO New Products - 610

Q Non-Profit / Fund Raising - 611

QO Office Products - 612

QO Packaged Goods - 613

QO Personal Care ltems - 614

QO Pet Owners / Foods / Supplies - 615

QO Petroleum Products - 616

Q Political Polling / Planning - 618

Q Professional Service Organizations - 618A
QO Public Affairs - 619

QO Public Relations - 620

Q Publishing - 622

QO Real Estate / Residential Development - 623

Q Religion - 624

v Retail

General - 625

Convenience / Gasoline - 626
Drug Stores / Pharmacies - 627
Fast Food Industry - 629

Mass Merchandisers - 630A
Restaurants / Food Service - 631
Supermarkets - 630

Q Service Industries - 632

ooooooo

QO Small Business/Entrepreneurs - 633
Q Sports - 634

Q Technology - 635

QO Telecommunications - 636

Q Tobacco - 637

Q Toys / Games - 638

QO Trade Associations - 639

QO Tradeshows - 640

QO Transportation - 641

v Travel / Tourism
O  Hospitality / Hotel / Resorts - 642
Q  Travel - 643

Q Utilities / Energy - 644
QO Yellow Pages - 645

RESEARCH SOFTWARE

QO Analysis of Variance - 700
QO Brand Share Analysis - 701

QO CAPI - Computer-Aided Personal Interviewing
-701A

QO CATI - Computer-Aided Telephone
Interviewing - 702

Q Cluster Analysis - 703

QO Computerized Interviewing - 705

Q Conjoint / Trade-Off Measurement - 706
Q Cross tabulation / Display - 707

QO CRT Data Entry - 708

0 Data Conversion - 709

QO Data Editing/Manipulation - 710

Q Data Entry - 711

QO Demographic Analysis - 712

Q Discriminant Analysis - 713

QO Factor Analysis / Principal Components - 714
QO Geographic Information Systems - 715
Q Integrated Interviewing Systems - 715A
Q Interaction / Classification Analysis - 716
O Interactive Tabulation - 717

O Management Information Systems - 718
O Market Segmentation - 719

O Modeling - 720

O Multidimensional Scaling - 721

QO Multinominal Logit Analysis - 722

O Multivariate Methods - 723

QO Optical Scanning Systems - 726

O Panel Data Processing - 727

QO Perceptual Mapping - 728

Q Price Elasticity Measurement - 729

GreenBook’ Marketing Research Directory - Categories of Market Research Services

(continued)

QO Quadrant Analysis - 730

O Questionnaire Design Language - 731
QO Ranking - 732

QO Regression / Correlation Analysis - 733
QO Sales Forecasting - 734

QO Sample Database - 735

O Sample Weighting - 736

O T-Tests - 739

Q Table Editing - 740

QO Tabulation Systems - 741

QO Telephone Interviewing / Sampling - 742
Q Verbatim Coding - 743

O Web Interviewing Systems - 743A

Q Word Processing - 744

ONLINE RESEARCH

v Online Focus Groups / Interviews
O  Focus Groups - 813
O Focus Groups / Bulletin Boards
- 813A NEW
Broadcast / Streaming Video - 814
Moderating - 815
Interviewing — In-Depth — 815A
Recruiting - 816
Hosting - 817
Software — 818

QO Online Communities — 824 NIEW

v Online Panels
Q Panels - 806
O  Proprietary Panels - 807
O Syndicated Panels - 808

v Online Surveys
O  Surveys - 803
O  Advertising - 801
O  Advertising - Copy Testing - 802
O Media Research - 800

v Survey Recruiting
0  General -810
O ListRental - 811
O  Recruiting Software - 809
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